“COKE AND PEPSI ARE GOING TO SCHOOL”
Imagine going to a school where the uniforms are made by Nike, the cafeteria food comes from Pizza Hut, and the math lessons involve adding the subtracting M&M’s, then eating the answer.

This is exactly what is happening in many schools in the USA. Of course, public schools get government money to pay for books, buildings and teachers’ salaries-but they often find the money is short. More and more of them are turning to companies like Pepsi, Coca Cola or Pizza Hut who offer big money for the right to advertise and sell their products in school cafeterias, classrooms and stadiums.

The companies think that, if kids are buying their stuff today, they will continue buying it when they’re older. So they are ready to give a lot of money to promote their brands in schools. Recently, Pepsi gave $5.75 million to the schools of Denver, Colorado. There was a condition: all Denver schools will soon have Pepsi logos everywhere, and only have Pepsi drinks in their vending machines. The school officials say that, with this money, they can buy new software, musical instruments or athletic equipment.

That may sound cool to you…but many parents and teachers are worried. They think that advertisements in schools will distract kids from learning and encourage them to drink more soda.
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Vocabulary:
Subtract: soustraire

Stuff : trucs
